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# M A R C U S P E C H T
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ENGINEERED 
AWAY
Cory Doctorow
http://craphound.com/category/walh/
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LOR: GLOBE, Ariadne,  
ODS, MACE, Sharetec,…
OER, iTunes U, Youtube EDU, …
Tabuenca, B., Drachsler, H., Ternier, S., & Specht, M. (2012). OER in the 
Mobile Era: Content Repositories’ Features for Mobile Devices and Future 
Trends. eLearning Papers, (December), 1–16. Retrieved from http://
dspace.learningnetworks.org/handle/1820/4656
N E W  I N T E R FA C E S
Situated Displays, Ambient Displays, Public Displays
Mobile Access, Augmented Reality
Tangibles, Sensor-Based Interfaces, Tabletops
I N T I M AT E  T E C H N O L O G Y
• Technology integration 
into our daily live 
• on personal, 
environmental and 
infrastructural level
http://www.rathenau.nl/en/publications/publication/intimate-
technology-the-battle-for-our-body-and-behaviour.html
H O W  T O  D E S I G N  S E A M L E S S  L E A R N I N G  
S U P P O R T  I N  T E L  S PA C E S ?
R E S E A R C H  A N D  D E S I G N  C H A L L E N G E :
• Formal and informal learning;  
• Personalized and social learning;  
• Across time; locations, social contexts 
• Combined use of multiple device 
types; 
• Physical and digital worlds 
• Multiple learning tasks knowledge 
synthesis
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Zimmermann, A., Specht, M., & Lorenz, A. (2005). Personalization 
and Context Management. User Modeling and User-Adapted 
Interaction, 15(3-4), 275–302. doi:10.1007/s11257-005-1092-2
Jong, T. De, Specht, M., Koper, R., & de Jong, T. (2008). A 
reference model for mobile social software for learning. 
International Journal of Continuing Engineering Education and 
Life-Long Learning, 18(1), 118. doi:10.1504/IJCEELL.2008.016079
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audio augmented spaces ...
L O C AT I O N  
F I LT E R I N G
O B J E C T  
B A S E D  D ATA  
E X P L O R AT I O N
• http://www.elena-
learning.eu
O B J E C T   
E X P L O R AT I O N
mobile activity trackers …
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# 2  L I N K I N G  T O  H U M A N  
L E A R N I N G
# 1 R E F L E C T I O N  A B O U T
H U M A N S  D O  N O T  A LW AY S  L I K E  T O  D O  …
19
20context indicators ...
21reflection amplifiers ...
• Most indicators correlated 
positively and significantly with 
the grades and can be used as 
predictors 
• Responsiveness is the best 
grade predictor 
• Widgets scores from the first 
half are better grade predictors 
than those from the second half

F E E D B A C K  I N  A C T I O N . . .
W H AT  M A K E S  I T  P E R S O N A L  I S  …
Goetz, T. (2011). Harnessing the Power of Feedback Loops | Magazine. 
wired.com. Retrieved August 22, 2011, from http://www.wired.com/magazine/
2011/06/ﬀ_feedbackloop/5/
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Personal Context Notifications
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WEARABLE EXPERIENCE FOR KNOWLEDGE-INTENSIVE TRAINING28/03/2017 29
…captured performances
WEARABLE EXPERIENCE FOR KNOWLEDGE-INTENSIVE TRAINING
Methodology 
What is Wearable Experience?
28/03/2017 30
 The Wearable Experience training methodology aims to 
provide an innovative learning method that is based on the 
idea of capturing the experience of an expert and enabling 
trainees to wear it while re-enacting, thus giving the trainee 
access to the tacit knowledge of the expert and enabling 
master-apprentice knowledge sharing.
Capture Re-enact Evaluate
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Hardware 
design
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